How fo Start a
Branding Projeci?



There are 8 different
types of Brand

Branding features include name, logo, symbol, slogan,
design, or any other characteristics that distinguish it
from other products sold on the market. Any product
can be easily copied, but the brand is unique. Working
on a valid brand identity, the design team has to go
deeper into business goals, conduct market, competitor,
and user research.



Step 1: Design brief

The foundation of every branding project is the definition of
a product's goal and brand personality. The company has to
set Its values and priorities so that the team working on
branding could see which way to go.

The design brief document is developed by the
designer (or design team) together with the client.



The design brief document usually
contains the following information:

 The company profile

* Branding/rebranding goals and objectives
« Target audience

« Basic design requirements

 Initial budget, and schedule

* Brand Touchpoints

They outline the deliverables, the project scope, timing,
budget, and other project-related limitations. This
communication process helps to develop trust and
understanding between the client and the design team.
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Reebok

Company Background

Reebok is an American made company that has expanded worldwide. They specialize in sport and
lifestyle products. They have a strong heritage and authenticity in sports and fitness. The brand is
committed to designing products that reflect creativity and change/ growth,

Objective

Create awareness of demo and 252 off discount while removing stigma of men wearing EasyTone.

Target
Men

+35 - 50 years old

*Married with children

«$70K - $30K

+Career is very important to them

*They spend a lot of hours at work

*When they aren’t working they are spending time
with their families

*They like to exercise but there are not encugh
hours in the day

‘Mo one likes being out of shape but it is hard
to stay in shape while managing a career and
family life

*They're good employees who work hard and
when they get home they work hard to keep
their marriage on track and to make sure their
kids are growing up properly

*They are definitely not lazy, if they had the
time to exercise they would but unfortunately
they don't

Brand Voice
Compassionatef Understanding

Insight

Most men like to be in shape but don't have time because of work and family life.

Single Minded Thought

Reebok EasyTones are for men who don't have enough time in the day to exercise.

Execution Requirements
Print



Step 2: Market & user research

After the goals are set, and the product's personality seems
clear — 1t I1s time for market and user research. This step Is
essential for every branding project, as it helps to deep dive
Info the environment of the future brand and understand
what may influence i1fs success.

« Market Research (now and future)
* Audience Research ( Buyers and Users)



Step 3: Design Brand Identity

As a symbol of the brand, the Visual Identity creates the
foundation of an effective marketing strategy, ensuring the
connection with the target audience.

ensuring the connection with the target audience.



Design a Brand identity

Developing your brand design
Typography
Color Palette
Form/Shape

Designing your brand identity
Logo
Graphics
Images



Logo creation is a process that
consists of several stages

 First Stage: the creative research needs to be done In
the search for i1deas and inspiration. After all the
necessary information has been gathered, it is fime to
get creative.

 Second Stage: conduct marketing research to avoid
similarities with other company logos and make the
original brand entity.

 Third Stage: The Ilast stage of logo design
development Is testing It In various environments and
contexts.



Step 4: Design Visual elements

Logo, of course, Is the primary focus of brand
representation, but other elements deserve attention as
well.

example:
 Texture

e |conography
* |llustrations
* Graphics
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Step 5: Corporate style

Corporate style can be a good idea when a designer creates
branding for a larger company that deals with a lot of
communication channels.

These i1tems aim to raise brand awareness. Therefore
design should be creative and unique while staying within
limits of the corporate image and general common sense.
Yes, It 1s usually quite the challenge, but nobody said it will
be easu.



Corporate style includes,
but not limited to:

* Business cards

e Correspondence

* Billboards and banners.

* Outdoor advertisements and web banners
* Vehicle branding

e T-shirts, hats, hoodies
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Step 6: Style guide

When the branding process is almost complete, the last task for the
design team Is to make sure that clients will use all the visual assets
correctly.

For this purpose, a particular document is created.

A style guide provides instructions about correct and incorrect ways
to use the graphics created for the brand. It includes the explanation
of the idea behind the proposed logo and the presentation of a
corporate color palette, which can be used for different purposes.
Ideally, the examples of the wrong usage should be demonstrated as
well, fo avoid poor visual performance of the brand.



N\ o

The branding process demands
consistency and in-depth analysis to come

up with a successful and enduring result.
The six steps above describe only a
general approach to the brand creation
process, but it Is not a strict directive. For
some brands, additional steps might be
needed. Prioritization is crucial while
running a project like that. If the client sets
the right priorities, 1t 1s easier for the
design team to concentrate on vital
2 branding aspects.
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