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Brand Marketing

Brand Marketing refers to the tools you
utilize to deliver the message of your

brand.




Brand Marketing Types

1 - Print Marketing

2- Online Marketing

3- Broadcast Marketing
4- Environment Marketing




Print Marketing

EX:

= Brochure

= Flyer

= Business Card
= Visit Card
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Online Marketing

= SEO or Content Marketing
= UX or Website Marketing
= Social Media Marketing

= Paid Advertising (PPC)

= Email Marketing
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“If you have a body, you are an athlete.” -Bill Bowerman




Broadcast Marketing

EX:
= Television Marketing
= Radio Marketing




Environment Marketing

EX:

= (Office Decoration

= Branded 1tems for daily use
of your business

= Name Board
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