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Visual [dentity




1 - Brand ldentity
2- Brand Strategy
3- Brand Marketing



Brand |ldentity

Brand identity is the visible elements
of a brand.

______________________ o]
Brand identity is the collection of all
elements that a company creates to
portray the right 1mage to Its
consumer.



Brand Identity Elements

1. Name 5. lmage
2. Logo 6. Shape
3. Color 7. Graphics

4. Slogan 8. Typography




Design a Brand identity

Developing your brand design
Typography
Color Palette
Form/Shape

Designing your brand identity
Logo
Graphics
Images




Typography in Brand identity




FONT MATTERS.



Color in Brand identity

LOVE
ENERGCY
APPETITE

YOUTH
FRIENDSHIP
INNOVATION

WISDOM TRUST
ROYALTY CONFIDENCE
CREATIVITY TECHNOLOGY

FOOD
NATURE
WEALTH




RED

EMOTION

Strength
Passion
Excitement

Ccatols

4

Use In Marketing

* Used extensively in food
industry to trigger appstite

* Conveys strong energy and high
confidence

* Attracts attention and adds
high visibility to the brand

Color Psychol

EMOTION

Intellect

Use In Marketing

* Conveys positivity, high energy
and optimism

* Stimulate creativity and attracts
consumer attention

* |ndicates fun, cheerfulness and
a "happy” brand image

BLUE

EMOTION

Loyalty
Trust
Intelligence

Use In Marketing

* Considered as the most popular
brand color

* Suggests high loyalty and
precision

* Clossly associated to
intelligence and trust

0gy In Brand identity

GREEN

EMOTION

Freshness
Growth
Safety

Use In Marketing

® |s considered as the easiest
color for human vision

* Used to project a relaxing
image and environment in stores

* Extensive usage to indicate an
environment friendly approach




Shape in Brand idenftity
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Logo in Brand identity




Logo in Brand identity

frlendly experts, clever software
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INNOVATION
DISTRICT OF
CHATTANOOGA

INNOVATION
DISTRICT OF
CHATTANOOGA
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Image in Brand identity

CONFITURE
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CONFITURE
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Brand sfyle guide

| LOGO
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Reborn Red

CMYK
0% 92% 73% 0%

RGB
230 46 59

CMYK
26% 100% 77%  25%

Very Dark Blue

HEX RGB CMYK
#23262D 353845 81% 70% 54% 69%

| good spacing ey
I Reborn Gradient

s HEX
HE62E3B BIALEZA

X" i the height of the symbol

*y* is the 75% of the symbol height




Theory

20 the potential, the surprise,

0 collisions, the ecloctic energy
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Brand Principles

Core Principlo

Our Business

Our Directives

Logo

01
WeWork is
Functional

We're hyper-functional;
grounded in utity and
practicality. We're clear,
efficient, and intuitive. You
do what you do, we'll do
the rost.
We do more with less, We're
modemizing and abstracting
cues from the visual language
of industrial, blue-collar work.
Each piece s0rves a purpose.

Utilitorian
Under-cdesigaed
Honest

Logo: Usage
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WeWork
Is a Living
Framework

We build structures
that build community.

Not just spaces, we croate schedules, plan
create virtual foster p 1 :
and offer wide-ranging opportunities for ol mel
and our colleagues alike. We support a vibrant, u
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BRAND GUIDELINES
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Maork Construction TypeQrophy Usoge

Typeface va Font: :
What's the difference? G | ' roy



Brand Driver Subsidiory Companies

ot o i - AeroMexico 4

TRANSPORT
P n Cargo

Aeromexico
Brand Guidelines

AeroMexico 4

Connect

AeroMexico /A

Capacitacion

AeroMexico /A

AeroMexico Servicios

Color breakdowns

Bright Blue Blue Dark Orange y p g p y

Pantone: 2736 C Pantone: P37-8 C

CMYK: 98,93,0,0 CMYK: 0,79,93,0

RGB: 0,179, 227 RGB: 24, 37,170 RGB: 241,93, 42
HEX: 00B3E3 HEX: 182544 HEX: F15D2A

Our typeface says a lot about us. It establishes
the tone of Aeromexico’s brand expression. The
system builds around two typeface:

Primary typeface Typestyles Subsidiaries exterior

Fs Lucas

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmn
opgrstuvwxyz
1234567890

THE CITY OF
SUNSHINE

Swim with Dolphins
Select Departing Date
AMG25




