


Branding History 4N\

The practice of branding is thought to have begun with the
ancient Egyptians, who were known to have engaged in
livestock branding as early as 2,700 BCE.

Over time the practice of branding objects extended to a
broader range of packaging and goods offered for sale
Including oil, wine, cosmetics, and fish sauce and, in the 21st
century, extends even further into services (such as legal,

financial and medical), political parties and people (e.g. Lady
Gaga and Katy Perry).
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What iIs BRANDING?

We have two type Definitions for Branding:
1- Based on Marketing and business.
2- Based on Graphic Design.



Branding:

Based on Marketing and business

vour brand is defined by a
customer’s overall perception of
your business.



Branding:

Based on Graphic Design

Branding is the act of giving a
visual identity to something.
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What can be Branded?

anything can be branded!

A product, place, religion, people,
non-government organization,
government office, music festival
Or a company.
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In foday’s market, a successful
brand has to be consistent In
communication and experience,
across many applications:
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 Environment (storefront or office)

* Print collateral, signage, packaging
* Website & online advertising

» Content publishing









